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Cards are continuing to gain popularity over cash

® 2017/ 2018
cod |, :c
payments
cashon | 22"
delivery
Bank transfer/ - 10%
other
Top 5 drivers for paying by card Top 5 drivers for paying by cash on delivery
60% ’ 60% » 56% , 68% 66% 54%
Security Rewards Track spends Assures Security Prefer to see
delivery concerns product first
46% > 36% ’ 23% 20%
Installment option Debt management Helps manage Comfort
debt

Once they've tried new ways to pay,
consumers are using them regularly

Contactless cards Digital wallets
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What are consumers buying with
contactless cards and digital wallets?
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Top 3 drivers for paying by contactless card or digital wallet
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Trust in online payments is high

More than two-thirds of shoppers trust
online shopping and paying online

Online Shopping Online Payments* Only shop from sites —
they are familiar with b
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Yes 0
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* Online payments include government payments and utility bills

Who shops online the most?

18- 35 years 31%
36 - 45 years 41%
46 - 55 years 42%
Ve
Female
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Expat Asians
~patiesiemers] 25%
Others
Frequent shopper Average shopper 'i| Non-frequent shopper
Once a week or more Once every 2-4 weeks Once every 2 months or less

Some percentages may not total 100% due to rounding

What are consumers buying online?
2017 ® 2018

1T% 63% 394 58% 35, o4k 507 494 35 33

X Eag BT ema 2 6

Flight Utility Movie Hotel Clothes/  Restaurant Electronic Government Fooditems  Personal
bookings bills tickets bookings Apparel orders goods payments (Grocery)  grooming
products

Protect yourself from payments-related fraud
with these five simple steps

Activate Verified by Visa with your bank

Avoid using public WiFi to shop — choose a strong, secure data connection
Look for the “s” after “http” in the website address to confirm that a site is secure
Make sure you are using the latest software updates on your device

Log out whenever you leave a website, especially if using your device in public

About the Study

Visa commissioned 4SiGHT Research & Analytics to explore digital and online shopping behaviors and attitudes. 4SiGHT
interviewed 600 people in the UAE in February 2018, comprising UAE citizens (11%), expat Arabs (33%), expat Asians (51%)
and expat Westerners (5%). Respondents lived in Dubai (55%), Abu Dhabi (29%), Sharjah (12%) and other emirates (4%).
They were aged between 18-35 (64%), 36-45 (30%) and 46-55 years old (6%), with males accounting for 67% and females
for 33% of the respondents. Each had made at least one online payment in the past six months.



